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ABSTRACT 

 

Several factors affecting the cultural growth of the society are the correct function of social 

interaction, daily activities in the workplace, and increasing social action according to 

population growth rate need to be more evident. Review of past history showed the arrival of 

cafe culture in the Safavidi era and Shah Abbas(I)ii and establishment of coffee houses in Qajariii 

and Pahlavi era with social, economic and cultural function. In the first Pahlavi period, with the 

arrival of a new style of cafe from the west, the social approach and architectural style of the 

coffee house changed to a coffee shop. The young people of the society, as the audience, chose 

the coffee shop as a platform for social communication. In this article, we try to explain the 

course of physical and cultural developments of cafes and increase the benefit of young people 

from temporary urban social exchange centres as a third place (home, workplace and coffee 

shop) by interpreting the study examples of traditional and modern cafes in the period. We will 

pay attention to the Pahlavi, contemporary and modern West. 
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INTRODUCTION 

Among the classes and classes of modern 

times from the peasant, the worker, the 

craftsman, the new middle class to the capitalist, 

the public place to spend leisure time would suit 

classes or social stratification required. All public 

places that emerged during this period (Pahlavi 

era) and clearly mentioned in the law arising 

from constitutional revolution, such as hotels, 

cinemas, theatres, cafes, cafes, and restaurants 

are somehow imported and are expected to be 

partly carriers of the culture of origin. but the 

cafe, given the social burden of the term, which 

can be translated into a coffee shop, was the 

location of the new middle class, especially in the 

influence of European culture. the presence of 

women in the cafe is obvious at the separation 

from the coffee house, which was so 

conspicuous in the past decade that it may be 

comparable to that of another public place in 

density (Mehdizadeh, 2010). 

Pedestrian spaces in the transition from 

source to destination and vice versa as the 

temporary stopping of pedestrians and people 

employed in dealing with traffic increase and 

social action decreased (Pozos, 2015). However, 
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research in industrialized countries has faced 

increasing growth. Iran is faced with crisis solving 

problems in the course of industrial 

development. Therefore, in the present study, 

the need to study the cafes at the city level 

according to the location and shape of plan and 

distance from the employment and shopping 

centres, social acceptance conditions of the café, 

and the recognition and conformity of the 

interests of youth as the potential of economic 

growth is important. 

 

METHODS 

The introduction of appropriate action to 

promote better social performance as well as the 

introduction of the appropriate application to 

promote social performance, and to explain the 

different functions of coffee shop in different age 

groups and explain the kind of reaction to the 

environment in the café, are factors of attracting 

young attention in terms of internal architecture 

and outdoor environment. The method of 

research is based on the interpretation-historical 

and qualitative approach. 

 

RESULTS AND DISCUSSION 

Coffee House in Iran 

Home coffee was not the only place to 

remove the fatigue and eat coffee, tea, or smoke 

hookah, it was also a place for community 

gatherings and cultural confrontation and 

thought. In the days when there were no mass 

media, the coffee centers had a lot of social, 

cultural, and political, significance, and it could 

be a center to expand intellectual understanding 

and current thinking as well as public morality. 

In the Safavid era, with the introduction of 

coffee to Iran as a new drinking drink in the 

Islamic world and because of political stability, 

security, and comfort that dominated society 

during the Safavid period, attention to the 

recreational aspects of life was added. On the 

other hand, the need of the people of the city to 

a decent place to spend their free time, instead 

of places like the pub, all had an impact on the 

appearance and prosperity of the coffee houses 

in the cities. Coffee houses in the Safavid period 

were more than the upper floors of the society. 

It seems that during the period between Safavid 

and Qajar, due to the chaos and dominating the 

society, the coffee of the houses declined and 

the period passed through the interregnum. 

With the advent of the Qajar dynasty, the 

ground was gradually formed for the prosperity 

of house coffee till it reached it peak in Naser al-

Din Shah Qajariv reign and the number of them 

increased. With transferring the capital to 

Tehran during Qajar period, Tehran was 

introduced as the main center for a coffee 

houses in Iran. Presently tea took place in coffee 

rather than coffee in the coffee house. The 

coffee houses of this period had various social, 

cultural, artistic, and political activities (Table 1). 

In the first Pahlavi era, despite the 

abundance of coffee in urban and rural houses 

and between the way, the image of home coffee 
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was declining due to modernism in society and 

also the negative of some of the coffee aspects 

of home. Its causes were the supply of opium in 

the coffee houses and the presence of guests in 

the coffee house (Maryam, 2014).  

Table 1. Change and Alterations in The Cafe and 
The Cafe in Iran 

Coffee house before the Islamic Revolution 

From the Safavid period to 
the first 

First period 

From Reza Shah 's reign to 
Mohammad Reza Pahlavi 
(1979-1979) 

Second 
period 

Cafes and cafes after the Islamic Revolution 

The beginning of the war and 
the fall of the pavilion and the 
functions of the cafe and the 
cafe (1999-1979) 

First period 

The period of rebuilding until 
now (2011-1390) 

Second 
period 

 

(Source: Khodabakhsh & Yalve, 2018) 
 

There were some political reasons. With the 

arrival of radio and television, and cafes and 

other recreational places, the coffee plantations 

grew gradually. In fact, during the Qajar and 

Pahlavi era, new reforms occurred in the 

structures of society, coffee houses, as well as 

many social institutions, were affected by 

political, social changes. In these days, the 

government adopted various policies toward the 

coffee house and monitored house coffee in 

different ways. Besides, Amy, who has been 

paying attention to it, is the problems that the 

people had, and the public dissatisfaction with 

the coffee house. Meanwhile, the coffee of the 

royal house has also been taken into 

consideration by researchers, if the coffee of the 

royal house had a story apart from the coffee of 

public houses as well as rules and problems 

(Maryam, 2014). 

Coffee Architecture 

The architecture of the coffee building was 

initially unclear. Coffee is built in every space and 

place without considering its former use. The 

physical and external space of the coffee building 

of old houses matched the architecture of the 

city and the culture of the people of the city. In 

Isfahan coffee house coffee was established on 

the northern front of the square. The porch was 

divided into blocks and set up in each part of the 

coffee house.  

 

 

Figure 1. The Spatial Autopsy of The Traditional 
Coffee Shop  

(Source: Salehnejad, 1398) 

All the coffee was in the house, and every 

coffee in the house was opened. Every now and 

then the inner space of every coffee house was a 

half-circle, over which several arches were 

arched and walled. In the middle of the coffee 
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room was a stone basin that poured water into 

the stream from the leachate and stone 

fountains surrounding it. Afterward, in order to 

create a suitable space with coffee use from the 

architecture of the house, the role of the world 

and architecture style of the public baths, the 

platform, and the terrace were used. 

In Tehran, the coffee houses sat and rose, 

especially from the culture and the poets, the 

aristocracy, and the meals like broth. One 

example of the café, Maryam, is one of the 

entertainment complexes in the style and style of 

similar western structures on rare streets 

(current republic) and opened, noting that it 

included a hotel, cafe and confectionery. The 

architecture of this complex, similar to its use, 

was influenced by similar European and western 

samples, and in this eclectic architecture along 

the vertical axis and the use of vernacular 

materials such as bricks, it has been used as an 

extravert.   

The point is that the use of it in ancient and 

original Iranian architecture that often has 

indoor and outdoor lights has been seen. The 

cafe still remembers the memory of Sadegh 

Hedayat and many of Iranian literature, 

intellectuals, journalists in his working memory 

(Khodabakhsh & Yalve, 2018). 

Rose Pozos in his thesis entitled The Coffee 

Shop: A City Space With Social Class Capability 

Between Public and Private Space (2015), “I enter 

a coffee shop on foot down the steps of the 

apartment building at the foot of New York City 

on the ground floor”. The coffee shop called the 

Cats Den. Antique furniture, dark bars, low light, 

jazz music, and warm colors. Several young 

people are working together with laptops, 

chatting in groups of four. The impression is that 

there are a lot of vehicles crossing the street, and 

the crowds are walking. Forced to stay or leave 

(Pozos, 2015). 

 

 

Figure 2. View and Interior Space of a Rare Cafe 
(Source: Irangard, 2019) 

For the long months of the Cats Den, there 

is only the coffee shop (at the location: the 

author) with the closed space. In the 

neighbourhood, there was a lot of cafe shops, 

but the richness of the coffee shop has attracted 

the attention. Saving more security, another 

coffee shop in the opposite corner of the Cats 

Den, has been opened and has been successful 

in terms of dynamic and social activity. Many of 

them are only shopping for a cup of coffee. 

coffee is a way of life, and coffee developed a 

confident vision in the U.S., Franklin said in 2013:  
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“There are a lot of people gathering in the coffee 

shop and gathering, because of the desire to 

drink coffee”. Waiting outside the home for 

coffee or before going to work, spending time in 

the coffee shop for work or breakfast and Jack 

telling us about drug addiction, all of these are 

examples of coffee culture. In 2010, Pendergrast 

confirmed that the culture of drinking coffee was 

a part of the coffee shop. The coffee chain has 

increased by 10% annually between 2000 and 

2004 (Pozos, 2015). 

 

 

Figure 3. Decor, color and lighting, furniture 
layout in a rare café  

(Source: Irangard, 2019) 

In the other part of the thesis, the need for 

social spaces is related to the practice of 

democracy discourse, and at once the coffee 

shops consist of such capability in contemporary 

urban space.    It also opens the idea of the coffee 

shop in 1970 due to the lack of rooms and lack of 

living space, pointing out the need for the third 

space, and the tourist need for Wi-Fi possibilities 

(modern technology: the author) who is in the 

coffee shop. 

It is necessary to provide artificial spaces for 

free work, rest and fatigue in cities. The term 

third placev, first used by Ray Oldenburg (1991), 

was used as a place to take refuge from home 

and work. A place that allows visits to friends, 

neighbors, colleagues, and even strangers. 

They are typically friendly and high-quality 

environments that increase public attachment 

and increase social interaction and sense of 

belonging to the people. Individuals with 

different age and gender characteristics can 

meet their needs and activities by attending 

these social spaces. Cafes, restaurants, coffee 

shops, and restaurants are a good example of the 

same third places where Ray Oldenburg refers. It 

cannot be said that these places are only for 

young people, as they are viewed across the 

globe in different categories of people in a 

different age group because the presence of 

equal conditions in the use of people is the 

requirement for this place (Khodabakhsh & Yalve, 

2018). 

Asaf Bar-Tura in 2011, said the 

establishment of the cafes began outside the 

political resistance space. In 2005, Cowan stated 

that the basis of the formation of tavern cafes 

was for the publication of news and newspapers 

and a wine shop. The structure of the 

coffeehouse was for business activities and the 

pursuit of activities. The coffee house is a social 
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space and is not normal in terms of men and 

women, and the majority are men and not in the 

correct family structure. Most people talk about 

political and social changes, trying to turn their 

opinions into law, while in Europe coffee houses 

have more social acceptance (Pozos, 2015). 

Women from the elite social class have no 

desire to repeat the use of the coffee shop, and 

from the lower social class simply enter the 

centre of cafes. a group of women is interested 

in speculation in the political discourse of these 

places. The consensus is that events are not 

related to the 17th and eighteenth centuries. 

Women are more likely to be involved in 

providing coffee for men (Pozos, 2015). 

A brief historical glance can be said that 

spaces and places are generally created to meet 

the needs of biological and cultural needs. they 

also respond to the needs of socializing, said the 

cafe. restaurants and meals are suited to meet 

the needs of life, but the cafe is essentially based 

on intellectual needs and social interaction. a 

lack of public sphere in society requires a critical 

dialogue on which a part of this need is met. For 

example, in the thirty-forty decade of our decade, 

our solar system is facing the shrinking of public 

space and cafe development (Ghaneei, 2013). 

It must be acknowledged that attendance in 

the cafe is proportional to cultural capital. 

Culture, education, and thinking about the 

persistence of life in the cafe. this cultural capital 

is of course education and wisdom and is the 

most cultural capital of human sciences and arts. 

most of the audience in the cafe is philosophy 

criticism, literary criticism, and art, and it 

includes higher demographic data. therefore, 

more than human capital should speak of 

intellectual capital. Students with a tendency to 

humanities can also be found among the 

students of engineering who also describe 

Sohrab Sepehri or Sartre, as well as the 

contemporary literature and art of Iran and the 

world. you can find people of middle-class 

culture, poets, painters, music, writer, and 

translator. but to find businessmen, private-

sector workers went to Iranian restaurants and 

in particular. If you are looking for people from 

lower or middle-middle classes, find most of 

them in coffee houses, parks, and regular dining 

rooms. 

The conflict, competitions, exchanges, and 

cultural imagery have made Iran’s culture very 

diverse. Iranian youth have been affected by the 

macro-cultural changes in national and national 

socio-cultural changes as well as affected by their 

different social positions in light of the rigorous 

life light that is essential to understanding 

cultural developments. one way to recognize 

these styles of life is the study of certain haunts 

which have been formed in Iran after the war. 

They play an important role in creating these 

cultures as well as the formation of certain social 

relations and lifestyles (Shalchi, 2007). 

A coffee shop is one of the manifestations of 

Iranian youth after the war. The coffee shop is a 

new thing in Iran, unlike some ideas that 
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continue to see this phenomenon, although 

some of the features and features of the former 

cafes are similar to coffee shops, and even some 

of the society still has the same look at cafes 

(Shalchi, 2007). 

As the term class is applied to a group of 

individuals in the same class status, the rank of 

rank also includes those who have the same 

dignity in the system, but one class does not own 

the formation of a community per se. There are, 

however, a form of community, as opposed to 

the classes. therefore, members of a high-rank 

group are correlated with each other (Shalchi, 

2007). 

The Importance of Designing The Local 

Decoration of The Coffee Shop 

All of the people who come into the coffee 

shop have different views of the ambiguity and 

fluid of space. On the contrary, the restaurant, 

which has a single decoration, offers the use of 

diversity in the coffee shop, and people have the 

freedom to work and sit on the back of their 

laptop or book reading. The internal concept and 

the colors of the wall, table, and drawing of 

chairs, lighting, and music create an index for 

selecting the client from the coffee shop. Cost 

reduction is one of the determinants of customer 

satisfaction. 

The coffee shop interior decoration, the 

time to stop the audience, color, and music 

determine your mental behaviour is staying and 

leaving space. Pastel colors, soft music, wooden 

furniture, spring bench, or comfort armchairs will 

lead to the retention of the audience for longer 

periods of time. Red and yellow are stimulating 

and exciting, which is why it is used in the design 

of the cafe. High lighting has a negative effect on 

the client, making it feel comfortable while 

eating. 

Human environment communication is the 

process that humans adopt from surrounding 

environmental factors. They are imposed on 

different degrees of human comfort in different 

situations. For the interior design of a great, 

great coffee shop you have to compare these 

factors. Cafes such as restaurants, bars, and 

hotels depend on the satisfaction of the 

audience. The satisfaction of individuals is not 

only related to food but also the space and 

conditions of the environment. Some of these 

variables are: 

A. Homeyness 

As it comes from the term name, it consists 

of a lasting feeling at home. It includes props like 

decoration, beauty, comfort, emotion, and 

contact with the environment. The cafes need to 

create a comfortable degree of convenience that 

matches your audience’s comfortable home 

conditions. It can also refer to the wood types 

used in the decor, lamps and their installation 

locations, the convenience of furniture that 

customers sit on (Anon, 2019). 
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Figure 4. Importance of Depending on The 
Importance of The Color Dependency and The 

Furniture and Furniture Styles and Lighting in Social 
Participation 

(Source: Anon, 2019) 

B. Visual attractiveness 

Visual attractiveness is a balance between 

five senses of emotion, position and activation.  

So, none of the cafe elements should be 

powerful. The process is composed of four 

factors (color, light, smell, and sound). When the 

correct composition is created, a mixed sound 

impression is created for the audience at the cafe. 

C. Population density 

This process involves the measure of 

population psychology. Optimizing the interior 

design is based on the feeling of personal 

averages. This process includes the order of 

space between the two tables, the number of 

orders based on the mess. 

 

D. Private privacy 

The coffee’s hostess has to pay attention to 

people who are willing to work together and 

people who are reluctant to work. So, it is 

important to achieve the right of privacy in the 

location of internal design elements and create a 

balance for both the audience, and create 

balance between tool, music voice and internal 

decorations, varying degrees of privacy demand. 

There is minimal design in the right direction of 

designing the coffee, the existence of benches 

and group tables, and length to set up the seating 

table at the table for people who are not 

interested in the social space. The combination 

of privacy in the section relates to the hustle and 

bustle of the population. 

The Physical Indices of Architectural Space, 

Social Index, Interest in The Cafe and Coffee Shop 

Reviewing the contents of the history of 

cafes and study samples in Iran and modern east, 

America, and East Asia and studying the opinions 

of cultural and cultural figures in explaining the 

social space and the architecture of coffee shop 

and coffee shop are briefly mentioned in the 

following Table 2 and Table 3. 

An Example of a Coffee Shop Project Made in Iran 

One of the most important issues in the 

design of the coffee shop is drawing attention to 

the terms of the culture of region and attention 

to the privacy and privacy of the most important 

issues in Iran. Furniture layout and user space 

sharing are influenced by the comfort of people. 

The importance of attachment of social 
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participation is attention to colour and decor and 

sense of place belonging to architectural space 

factors. The reason for the selection of samples 

is variation in geographical location, design style, 

space function, space use variation, attention to 

decoration, and colour (Table 4 and Table 5). 

Coffee Shop Dimensions 

Due to the increase in the cost of housing 

and the increase of urban population, the 

dimensions of plan residential units decrease and 

the need for social interaction spaces to spend 

leisure time increases. The importance of the 

third place to reduce work stress and distance 

has led to social interaction and the importance 

of the third-place increases its importance. 

Studies show that distance and closeness to the 

use of administrative, commercial, educational 

spaces are effective in the selection of 

decorations and the number of audiences. 

Coffee shop dimensions play an important 

role in providing local lighting and the 

percentage of wall transparency overlooking the 

sidewalk and dimension and the number of light 

walls have high importance. Due to the analysis 

of the coffee shop model, the arrangement of 

furniture in the proximity of the clear wall to 

dominate urban landscapes and the sight of 

pedestrians and riders is of importance to the 

audience. Selection of the regioselectivity of the 

audience in plan varies according to the age 

group. At the age of 40, they are interested in 

selecting the location of furniture outside the 

coffee shop, and at a younger age, especially the 

17-25-year-old age group, they are calling for use 

of the study area and the four-member working 

tables with wireless and wireless technologies. 

Given the interest of the young population in 

social participation, attention to the taste of 

young people in decoration and colour can be 

clearly investigated. 

 

CONCLUSION 

Coffee House in Iran 

As say before, coffee house has important 

role in Safavid, Qajar and Pahlavi eras. 

Architecture of coffee house that first have lower 

floor then, change to ground floor in Pahlavi. 

People use of coffee house to political role and 

exchange information same as newspaper every 

day and next era use it for display poem and 

history define of “Shahnameh Ferdowsi”. Today 

use it for short rest of urban work circulation, 

young people activate same as see each other, 

laptop work, café drink. As you see, exchange 

step to step European and Americans coffee 

shop method. 

An other hand, can name exchange 

traditional method to modern.  As I say before, 

coffee house using for upper level of society in 

Safavid era, and next era The middle classes of 

society exchanged. 

The important point, attitude in political and 

public work activity and culture and 

development of education of academic for young 

population effect to method of use it. By 

reviewing historical and historical studies of 
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architects and sociologists about the importance 

of spaces with the application of social 

interaction and recognition of the number of 

young people from spaces for urban temporal 

relaxation, indexes of visual interest, privacy, 

population, and urban environment are more 

important in the selection of spatial and 

temporal choice. The privacy discussion of the 

standard spacing and the type of table layout and 

even the location of private sessions with the 

measure of clear and short partitions is 

investigated. also, acoustic space and attention 

to the type of addressee use, such as individual 

study or social work environment, must be 

adopted. 

In the discussion of visual appeal, lighting, 

colour, smell, and sound are important. The type 

of light selection is different in natural and 

artificial light, and it takes many different 

measures even when using the day. The daylight 

is the focus of the audience and the artificial 

yellow light is required at the top priority to 

attract the audience. according to the statistical 

population, the majority of young people with 

full-time employment have approved the need 

to expand social interaction spaces. The number 

of referrals is weekly, and the main reasons for 

the youth’s visit to the coffee shop are social 

interactions. The duration of the elapsed time is 

in the week and the amount of expenditure on 

the average level. Choosing the right place of 

coffee shop with respect to the main transit and 

traffic congestion and ride the importance of it 

adds to its importance and social role (Table 7 

and Table 8). 

In the study of drawing of four examples of 

coffee shops in Iran and study of the site and 

effective distances of urban social interaction 

and the importance of spatial and spatial 

dependency on the results of the positive and 

negative importance of the following table (Table 

9). For the transparency of the coffee shop and 

design points and comparison of the selected 

style in the eastern countries, two examples of 

the coffee shop implemented in the Japanese 

country have been selected and studied (Table 6). 

I try to write and study eastern country idea 

about coffee shop design, material, colours, 

location, style of architecture, face to 

environment, population and attraction. Culture 

and young people effect to design and you see as 

long of essay, step to step revolution of design 

method and attention. I select to Japan coffee 

shop building because of the nearest sustainable 

development and environment attention and 

development country in Asia. In Table 9 try to 

executive result of Table 7 and Table 8 that 

compared to positive points in Homeyness, visual 

attraction, population partnership, privacy and 

plan of all examples in Table 4 and Table 5. 
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Table 2. Comparison of The Architectural Space Index at The Coffee Shop and The Coffee Shop 

No. Coffee house Coffee Shop 

1 The entrance to a few steps A user on the ground floor 

2 The adaptation of the physical and outer 
space of the coffee shop 

The transparent wall of the facade 

3 twilight Light shadow Space 

4 Sharing of internal Ivan Common Space 

5 Relationships between multi coffee shop Independent 

6 The entrance to the street Nearest sides in the street 

7 Middle Rock Basin - 

8 Traditional decorations Warm and modern colour decorations 

9 The furniture of the traditional throne 
and the semicircular platform 

Antique furniture 

10 Lecture, reading Shahnameh, presents Music and jazz 

11 Flat layout Arrangement of two - and - four - person tables 

 

 
Table 3. Comparison of Social Index 

No. Coffee house Coffee Shop 

1 Drinking Tea Coffee drink 

2 The wine shop and the intellectual space Romantic space 

3 Political and social beliefs Democracy talk 

4 Print the News and the News Chat  

5 Commercial activity Work participation activity 

6 The participation of the majority of men Male and female involvement 

7 The business aims of women Social intellectual exchange goals 

8 Mean age 30, 40 and over Age mean between 17 and 25 years 

9 Multi-Seat Cafes Four-member groups 

10 Literary space Two-person emotional space 

11 Correspondence and update Wireless technology and laptop  

12 The different cortex Waiting for friends and friends 

13 Free career participation Student participation 

14 Men of letters Art, cinema, theatre 

15 Drinking Tea Coffee drink 
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Table 4. Tehran-Shiraz City, Mashhad-Shiraz City and Tehran 

Coffee 
Name 

Country Name/City Construction Years Architect Square No. 

Blanch Iran-Mashhad 2017 Hooman 
Balazadeh 

450 1 

   

 

   

 

Mosalass Iran-Shiraz 2017 Ashari 25 2 

   

 

   

 

 
 

 

 

 

 

http://archline.ir/file/2018/08/5f68740a-b3c3-476f-bed4-0bece154a9b2.jpg
http://archline.ir/file/2018/08/a423260d-1bb6-4713-b4da-2a0439bd5278.jpg
http://archline.ir/file/2018/08/2f6e60fd-6b2c-4694-ba97-cbc29fd28abd.jpg
http://archline.ir/file/2018/08/92097ad3-8a24-478e-bd00-6c4e62c91986.jpg
http://archline.ir/file/2018/05/Cafe-Mosalas-3.jpg
http://archline.ir/file/2018/05/Cafe-Mosalas-4.jpg
http://archline.ir/file/2018/05/Cafe-Mosalas-15.jpg
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Table 5. Tehran-Shiraz City, Mashhad-Shiraz City and Tehran 

 

(Source: Abdel, 2020) 
 
 
 
 
 

 

Coffee 
Name 

Country Name/ 
City 

Construction Years Architect Square No. 

M-Coffee Iran-Tehran 2011 Hooman 
Balazadeh 

52 3 

   

 

  
 

 

Jusmir Iran-Tehran 2018 Mohammad 
Kani Sooran 

50 4 

   

 

 

 

http://archline.ir/file/2017/07/3f1c6d11.jpg
http://archline.ir/file/2017/07/fa47e7bb.jpg
http://archline.ir/file/2017/07/1fdd7b76.jpg
http://archline.ir/file/2017/07/672b5fc1.jpg
http://archline.ir/file/2017/07/e34cfd25.jpg
http://archline.ir/file/2017/07/a3fffc98.jpg
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Table 6. A Sample of The Coffee Shop Created in Japan 

 
(Source: Ota, 2016) 
 
 
 
 
 

Coffee Name 
Country Name/ 

City 
Construction Years Architect Square No. 

Blue Bottle 
Coffee 

ROPPONGI Cafe 

Japan-Nimato 2016 Schemata 
Architects 

139 1 

   

 

   

 

Café in Ujina Japan-Hiroshima 2020 IGArchitects 56 2 

   

 

   

 

https://www.archdaily.com/office/schemata-architects?ad_name=project-specs&ad_medium=single
https://www.archdaily.com/office/schemata-architects?ad_name=project-specs&ad_medium=single
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Table 7. Criteria for Comparing The Social Index and Acceptance of The Audience  

in The Coffee Shop (Author's View) 

Social index 

Coffee name 

Blanch Mosalass M-Coffee 

Importance of attachment 

No. HER Criteria A lot Medium Low A lot Medium Low A lot Medium Low 

 
 
 
 
1 

Homey-
ness 
 

Decoration          

Beauty          

Comfort          

Emotion          

Space call          

Wood type          

lamps          

Furniture          

Lighting          

2 Visual 
Attraction 

Color          

Lighting          

Smell          

Sound          

3 Population 
Partner-
ships 

Distance          

Order 
number 

         

Male          

Woman          

Wireless          

4 Privacy Tools 
Distance 

         

(Music)          

Decoration          

Space          

5 Plan Site 
placement 

         

  User change          

  Double 
transparency 
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Table 8. Criteria for Comparing The Social Index and Acceptance of The Audience  

in The Coffee Shop (Author's View) 

Social index 

Coffee name 

Jusmir 
Blue Bottle Coffee 
ROPPONGI Cafe 

Café in Ujina 

Importance of attachment 

No. HER Criteria A lot Medium Low A lot Medium Low A lot Medium Low 

1 Homey-
ness 
 

Decoration          

Beauty          

Comfort          

Emotion          

Space call          

Wood 
type 

         

lamps          

Furniture          

Lighting          

2 Visual 
attractio
n 

Color          

Lighting          

Smell          

Sound          

3 Populati
on 
Partners
hips 

Distance          

Order 
number 

         

Male          

Woman          

Wireless          

4 Privacy Tools 
Distance 

         

(Music)          

Decoration          

Space          

5 Plan Site 
placement 

         

  User 
change 

         

  Double 
transpa-
rency 
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Table 9. The Results of The Positive and Negative Points of The Study Were Studied 

No. 
Coffee Shop 

Name 
Positive Point Negative Point 

1 Blanch The privacy gap in the space layout is well 
observed. 

due to the importance of home city 
environment and visual appeal on the high 
and medium level, and due to the location 
of the plan, the plan of community 
participation is at a relatively distant 
distance from the commercial and 
educational centres. 

due to the change of residential land to 
the coffee shop, space layout and 
furniture is well observed 

the importance of social acceptability has 
diminished the importance of social 
acceptability, in the proximity of the main 
street and the lack of transparent sidewall 
of all glass in the main facade and the wall 
of the common wall of the site. 

2 Mosalass The transparency of the facade and the 
dominance of the audience on the city and 
the city are excellent. 

The small dimensions of space in terms of 
decoration and space are due to lack of 
respect for privacy and social engagement. 

the appropriate placement of the plan site 
in the range of middle distance is 
educational and trade centers. 

 

3 M-Coffee site placement and distance from urban 
services centers are suitable. 

Visual attractiveness and environmental 
factors of home and privacy are of low 
importance. 

4 Jusmir in addition to location of the plan and the 
appropriate distance from urban service 
centers, the home city environment has 
an average importance but has increased 
the number of social participations. 

There is no division of privacy space and 
furniture layout. 

Due to the small dimensions of plan, the 
privacy factors are well observed 

The roof is very simple and decor is very 
simple. 

5 Blue Bottle 
Coffee 

Given the decor and setup of the lamp, the 
importance of social participation and 
privacy is added. 

There is no furniture layout in the four - 
member groups. 

The clear sidewall is appropriate, and site 
placement is appropriate. 

The library and library are not available. 

The dimensions of the grand plan and 
minimal design style are minimal. 

Privacy in privacy is not observed. 

6 Café in Ujin the transparent wall and the space and 
color dependency and social participation 
are of high importance. 

Lighting and decoration is of low 
importance. 

The dimensions of the great plan and the 
green space are in the center of the plan. 

There is no privacy space sharing for 
discourse and meetings. 

There is a furniture layout outside the 
cafe. 

The library and library are not available. 

This is a minimal design style.  
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